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Brand Relevance
Building brand relevance is more challenging than building a brand name when the owner begins to advertise the company and goods. Relevant brands are those enlarging and engaging consumers in a living brand experience. The living brand experience involves real-time engaging customers and brand stewards, giving the business ability to anticipate, adapting and responding to the needs of the consumers (Zéman & Bogdan, 2019). The existing business opportunity is planning to invest in is selling a new drink product 'Coolant Juice.' To build brand relevance, I need to consider content sharing. The biggest challenge is convincing people to trust my brand by building an authoritative image creating an understanding and trust. Building the brand image is not easy as it will face competition from existing bigger companies selling the related brands such as Coco-Cola and Pepsi companies. Thus, content sharing as a principle of brand relevance will greatly be applied, helping in marketing the new product and building trust with the consumers.
Content sharing is the most critical concept for doing business to remain relevant in the market. As the new business owner, increasing efforts of using social media to create awareness to the potential experience customers will help the business succeed in the competitive market. Content sharing helps the brand develop hyper-personalized offers leveraging the information on the content of the brand in a manner extending the relationship and experience within the lives of the customers and combining human empathy with intelligence (Mose, 2019.  While sharing the new brand's content in the market, it will be important to do a market analysis and find serious competition to meet the customers' needs. Thus, my goals when building brand relevance through content sharing on social media will help convince users of the advantages of the new product, 'coolant juice,' over already existing drinks in the market. 
There are tools critical for brand relevance in content sharing and influencing consumers online. ‘Juice Coolant’ is a new product in the market that consumers need to understand its relevance. Different tools are important in the brand's content sharing, but there are best tools applied in the competitive market. Social carwlytics is the major tool helping boost the brand relevance of the product by using international and multi-national organizations increasing branding efforts (Helal, Ozuem & Lancaster, 2018). Social crawlytics is a unique software assisting in analyzing the content sharing of the competitors. The software is free and important because it assesses competitors' performance on content sharing on social media platforms. Through the tools, I will be able to generate detailed information about the competitors, such as Coco-cola offering soft drinks and responses they get from the customers. Based on the information, I will create a brand relevance meeting the consumers' needs, helping in understanding the popular content among the customers.  Understanding the content will help me enjoy content sharing relevant and interesting for the targeted consumers. 
Content sharing is an important skill for increasing brand relevance. Brand relevance highly depends on the quality of content sharing. I will market my drink brand. I will provide information on the manufacturer, raw materials and affirm to my customers that the product has been made without using the chemicals. In the current glove, most of the diseases are caused by chemicals found in drinks and foods, thus sharing the drink's content will attract more consumers. The product is unique and original in content and quality. The content advertisements will be done over social media containing the photos, links and texts of the product. To get full feedback from my customers, I will encourage users to comment and provide any information they feel is important for improving the product's content making it relevant in the competitive market. 
To conclude, brand relevance is a critical aspect of brand marketing and content sharing. Content sharing helps in ensuring the products remain variable in the competitive market. ‘Juice Coolant’ is a new product to be introduced into the market. The market is currently experiencing stiff competition from major suppliers of similar brands such as Coco-Cola and Peps. In digital marketing, brand relevance is important in determining if the message is appealing to the consumers targeted. Using the social crawlytic software will analyze the competitors and identifying their weaknesses. Analysis of the weaknesses will create an opportunity for the new product in the market. The constant feedback from the clients on social made will act as the major determinant of the buyers' content sharing and willingness to purchase the product. Thus, business owners are encouraged to consider brand relevance before entering into a competitive market for the business's success.  
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